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Abstract

Entrepreneurship in India has significantly transformed over the years, shifting from traditional family-
operated businesses to vibrant, technology-driven startups. This paper delves into the historical journey of
entrepreneurship in India, highlighting crucial policy changes, economic transitions, and new trends. It also
looks at how liberalization, globalization, and digitalization have shaped entrepreneurial activities. Employing
a descriptive research approach, this study offers insights into government initiatives as well as the challenges
faced by entrepreneurs in India. While entrepreneurship is undoubtedly on the rise, lingering issues such as
regulatory challenges and access to funding call for further reforms. The paper concludes with suggestions to

cultivate a more robust entrepreneurial ecosystem in India.
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Introduction

Entrepreneurship has always been a vital component of India's economic journey, evolving through various
phases—from ancient trade routes to the digital enterprises we see today. Historically, India has been
recognized for its business prowess, especially with traditional family-owned enterprises standing tall in the
economic landscape. The roots of entrepreneurship in India trace back to its rich cultural and economic
heritage, where trading communities such as the Marwaris, Chettiars, and Parsis played essential roles in
commercial activities.Early entrepreneurial activities primarily revolved around agriculture, handicrafts, and
local trade. However, with the onset of colonial rule, traditional business systems faced disruption as British
policies encouraged imports over local industries. Against this backdrop, Indian entrepreneurs adapted
ingeniously, establishing successful enterprises like textile mills and banking institutions.A notable shift
occurred post-independence when India embraced a socialist economic model that prioritized state-led
industrialization. Although this approach aimed for self-sufficiency, it imposed many restrictions on private
enterprises, leading to a heavily regulated economy. The groundbreaking economic liberalization in 1991

marked a turning point, dismantling the License Raj and setting the stage for a thriving private sector.
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Objectives of the Study

1. To explore the historical development of entrepreneurship in India.

2. To offer recommendations for enhancing India’s entrepreneurial ecosystem.

Research Methodology

This study utilizes a descriptive research framework and draws upon secondary data sources, including
academic journals, government reports, and historical records. The structure of the study is organized into

different phases of entrepreneurship in India, emphasizing major transitions and their implications.

Historical Evolution of Entrepreneurship in India

1. Pre-Colonial Era: Traditional Business Practices India has a rich history of trade and commerce,
with ancient merchants engaged in various domestic and international exchanges. The caste-based
occupation system shaped business activities, with certain communities, such as Marwaris and
Guijaratis, leading in commerce. Agricultural economies coexisted alongside trade-centric businesses,
nourishing local and regional economies.

2. Colonial Period: Impact of British Rule British policies curtailed indigenous industries, fostering
economic dependency on imports. Traditional sectors, like textiles, suffered under exploitative
economic policies. Nevertheless, Indian entrepreneurs established businesses in sectors such as
banking, jute, and cotton mills, with notable examples like the Tata and Birla groups emerging during
this time.

3. Post-Independence Era (1947-1990): State-Led Industrialization Following independence, the
government adopted a socialist model that emphasized public sector enterprises. Licensing and
regulatory policies restricted private entrepreneurship, which contributed to a controlled economy.
Despite these limitations, some business families managed to expand their ventures, with Reliance
Industries being founded during this period.

4. Economic Liberalization (1991-2000): Emergence of Private Enterprises The economic reforms of
1991 dismantled the License Raj, reducing bureaucratic red tape and promoting foreign investment.
This era of privatization and globalization saw sectors such as IT, telecommunications, and finance
flourish. Entrepreneurs like Narayana Murthy (Infosys) and Sunil Bharti Mittal (Airtel) rose to
prominence.

5. The 21st Century: Digital Revolution and Startup Boom The startup ecosystem has flourished,
bolstered by venture capital and angel investors. Government initiatives like Startup India, Make in
India, and Digital India have significantly encouraged entrepreneurship. The boom of fintech, e-

commerce, and Al-driven businesses has fundamentally transformed the entrepreneurial landscape.
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Findings

1. Policy Shifts Have Been Key Drivers: Economic liberalization has been a pivotal force in nurturing
entrepreneurship, with reduced regulations spurring increased business activity.

2. Technological Advancements Have Accelerated Growth: The digital transformation has enabled
startups to scale quickly, particularly in sectors like fintech, e-commerce, and software as a service
(SaaS).

3. Government Support Has Improved but Challenges Remain: Initiatives like Startup India have
fostered a supportive environment, yet bureaucratic hurdles still exist.

4. Access to Finance Remains a Challenge: Even with an increase in venture capital funding, many
entrepreneurs find it difficult to secure initial capital, especially in rural and semi-urban areas.

5. Globalization Has Opened New Avenues: Indian entrepreneurs now face global competition, with

many startups achieving unicorn status.
Suggestions

1. Simplifying Regulatory Procedures: Streamlining the processes for business registration, taxation,
and compliance can encourage more startups.

2. Enhancing Financial Accessibility: Strengthening funding mechanisms like venture capital, bank
loans, and crowdfunding for small entrepreneurs can provide much-needed support.

3. Encouraging Entrepreneurship Education: Incorporating entrepreneurship training into academic
curricula can cultivate a startup mindset among students.

4. Promoting Rural Entrepreneurship: Expanding support for micro, small, and medium enterprises
(MSMES) in rural areas is essential for creating employment and stimulating economic growth beyond
urban centers.

5. Strengthening Digital Infrastructure: Continued investment in technology and internet connectivity

IS necessary to support the growth of digital businesses.
Conclusion

The journey of entrepreneurship in India illustrates a dynamic evolution through diverse economic and policy
changes, transitioning from traditional business models to vibrant startup ecosystems. The turning point of
1991 allowed private enterprises to flourish, and the ongoing digital revolution has further accelerated this
growth. Although government initiatives have played a crucial role in this transformation, challenges such as
regulatory complexities and access to finance still need addressing. Tackling these issues is vital for the
sustained entrepreneurial momentum in India and for cultivating an innovation-driven ecosystem that can

position India as a global leader in entrepreneurship.
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Abstract:
UPI changed the way people handle money by offering a simple, fast, and secure way to make

payments between individuals (P2P) and to businesses (P2M). Its user-friendly nature made it popular across
the country, even among small shop owners, and has played a big role in expanding financial inclusion—a key
goal of India’s Viksit Bharat 2047 vision.

This research paper explores how UPI has grown over the years and its impact on improving financial
access. Using secondary data, the study tracks trends in the number and value of UPI transactions from 2016 to
2024. While UPI has many benefits, the paper also highlights challenges like digital fraud and the need for
better user awareness to ensure safe usage of digital payment platforms.

Keywords_ Unified Payment Interface (UPI), Digital Payment, Financial Inclusion, Digital Payment System.

Introduction:
The Indian banking sector has witnessed structural changes over the decades. Due to the growth in

Information and Communication Technology (ICT), this sector is shifting toward a paperless banking system.
People are now giving more preference to digital or cashless transactions. This transformation is one of the key
drivers of the development of the Indian economy. NPCI and RBI launched Unified Payment Interface (UPI)
in 2016, while in the same year government of India announced demonetization of Rs. 500 and Rs. 1000
currency notes. That time due to a lack of availability of cash, some people shifted towards UPI or digital
banking. Other hand in covid-19 pandemic situation, people are following social distancing and touch or
contact less transactions so, this boosted the use and adoption of UPI by the many people of India.

Over the past few years, easy access to the internet and adaptations of smartphones has led to a
significant spike in UPI transactions. With these, digital payments provide many advantages like it is
affordable, 24/7 access, user friendly process and don’t require advanced technical knowledge and so on.
Nowadays digital payment is not only useful for receiving and sending money but also it offers many other
facilities like booking a gas cylinder, rechange of services, etc. Even small businessmen are using QR codes
(UP1) for receiving money, which is automatically deposited in their bank accounts. Vulnerable part of society,
which was away from the financial sector, is now connecting through the digital/ UPI payment system. This is
helping to achieve one of the objectives of Viksit Bharat 2047, which it financial inclusion.

Objective of the Study:
1. To study the growth rate of the volume of UPI transactions

2. To study the growth rate of value of UPI transactions
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Research Methodology:

This research study is descriptive and based on secondary data. This data is collected through different
sources like various websites, books, research papers, etc. Statistical tools are used to analyse the numerical
data.

Data Analysis and Interpretation:
In this part researcher has analysed numerical data and tried to explain the growth of UPI/digital

payments in India. Initially through the following table growth in volume and value has been explained.

Table No. 1: UPI/Digital Transactions in India

Year Volume (Mn) | SAGR | Value (Cr.) | SAGR
Dec 2016 1.99 - 707.93 -
Dec 2017 145.64 7218.6 13174.24 1761.0
Dec 2018 620.17 325.8 | 102594.82 | 678.8
Dec 2019 1308.4 111.0 202520.76 97.4
Dec 2020 2234.16 70.8 416176.21 105.5
Dec 2021 4566.3 104.4 826848.22 98.7
Dec 2022 7829.49 71.5 1282055.01 55.1
Dec 2023 12020.23 53.5 1822949.42 42.2
Dec 2024 16730.01 39.2 2324699.91 27.5

Source: https://www.npci.org.in

In the above table no. 1, data of UPI/digital transactions from 2016 to 2024 has been given. Data of
NPCI says in April 2016 there only 21 banks and up to December 2026 this number reached at 35. While end
of the 2024 there are total 641 banks participating in UPI services.

It can be observed that, both volume and value are showing an increasing trend but by a decreasing
rate. In December 2024, the volume (hnumber of transactions) reached 16730 million. Another side value
reached more than 23 lakh crores.

Now, in the following table, the researcher tried to show the P2P and P2M transactions from the year
2022 to 2024.

Table No. 2: Peer to Peer (P2P) and Peer to Merchant (P2M) Transactions

P2P P2M
Year
Volume Value Volume | Value
2022 | 46.01% | 77.36% | 53.99% | 22.64%
2023 | 39.56% | 73.93% 60.44% | 26.07%
2024 38% 73.00% 62% 27%

Source: https://www.npci.org.in

Total value and volume have increased over the years which means P2P and P2M transactions also
increased. Table no. 2 explains the Peer to Peer (P2P) and Peer to Marchant (P2M) transactions. If we compare
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the percentage of volume-wise then, P2M transactions are more than P2P but if we compare value-wise then,
percentage of P2P transactions are very bigger than P2M.
Table no. 3: Key UPI Platforms
2022 2023 2024
PhonePe PhonePe PhonePe

Google Pay | Google Pay | Google Pay

Paytm Paytm Paytm

Source: https://www.npci.org.in

Here in table no. 3 tried to explain to the key UPI platforms are top three UPI platforms that are
preferred by the customers for the transactions. PhonePe is the most preferred app by people over Google Pay
or Paytm (or any other app). From 2022 to 2024 those three platforms are on top positions. While at 4™
position, cred and navi are competing.

Conclusion:

The above analysis and interpretation show that digital payments are easier to use and more affordable
to businesses as well as customers. One of the reports of the European Payment Council (EPC), currently in
India over 30 million active UPI users and more than 340 million QR codes are being used by different
merchants. More people are now using the digital payment system and availing the benefits of it. This helps to
increase the financial inclusion.

The dark side of this digital or UPI transactions is scammers ready to steal your data and misuse it.
Many people face this problem and this is happening because users are not fully aware of how to use UPI apps
safely. To help with this, the Reserve Bank of India (RBI) is working to spread awareness and share safety tips.
It is important that customers follow these guidelines to safely enjoy the benefits of digital payments.
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Abstract

India is a developing country. Therefore, the problem of employment always arises in our country.
Unemployment is a social phenomenon. It is found in every country. In a country where ordinary citizens have
to struggle for employment, it is very difficult for a disabled person to find employment. People with
disabilities face many difficulties in their daily activities and daily activities due to their physical weakness.
They have to make many compromises in their daily life. A disabled person needs more effort than a normal
person to do something. So, he has to face many problems while getting a job. The most important problem is
society's attitude. You can see the attitude in the society that you can't do this job. Society has always worked
to demoralize the disabled instead of encouraging them. As a result, almost 95 percent of disabled people in
India today are unemployed. Their hands have no work to do. They depend on others. Changing the name to
'‘Divyang' instead of disabled will not solve the living problems of the disabled. Democracy in India can be said
to be for the disabled only if the government takes some strong steps regarding the participation and

representation of the disabled.

Introduction
It is difficult to get accurate information on how many disabled people there are in the world right now,
but it is even more difficult to get information about how their daily lives are going. All the disabled in the
world today face almost the same situation. Disabilities found in European countries also have to face many
problems in society in the world. These mainly include their education, travel and most importantly
employment. In a developing country like India, this situation is very serious. In India, disabled people have to
depend on others for many of their daily activities. So we get to see the talk of making them independent only
on paper. Lack of equal opportunity is also seen in employment. As per the Act, the posts for disabled persons,
the process of allocating them to the right person in time, the right infrastructure at the place must be accessible
to the person with disabilities. The problems of women with disabilities are more serious and more neglected.
Their physical hygiene, safety are challenging for them. Their share in household chores is also felt. Often,
they are dependent on someone and this 'someone’ takes advantage of their weakness, constraint. Disabled
women cannot even read such forms publicly. As women do not get proper support and support, only home
becomes their world.
U.N. According to the statistics of India almost 95% of disabled people are unemployed. Although there is
a provision of equal opportunity for all in the constitution, it is seen to be lacking in all areas regarding the

disabled. A disabled person faces many problems while getting education. At the same time, they face many
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problems while getting employment. First of all, they face difficulties in doing hard work and since the number
of office workers in India is very low, disabled people do not get employment. If he gets employment on his
merits, he faces the problem of commuting to the workplace. It is not easy to travel by public transports like
bus, trains. Private vehicles are not affordable. Then there are difficulties in going to the building at the
workplace. If the building is big and there is no facility of ramp or lift, it is impossible to go. Even if you seek
help from someone, it is difficult to get it every day. A person with a disability cannot use his full potential
unless the place of work and accommodation are suitable for him. People with disabilities are treated less
sympathetically in the workplace. Private companies consider them a burden. They face difficulties in doing
routine work. The government has implemented a loan scheme through the financial corporation so that the
disabled can do business and stand on their own feet. Corers of rupees were given but the loan was allotted to
some just for show without checking that which business is suitable for them and which business they have the

ability to do.

Changing the name to 'Divyang' instead of disabled will not solve the living problems of the disabled.
Democracy in India can be said to be for the disabled only if the government takes some strong steps regarding
the participation and representation of the disabled.

» Objective

1. To know the employment issues of disabled people.

2. To know the problems faced by the disabled in the workplace.

3. To know the problems faced by disabled people in business.

» Sources of data Collection

Secondary source of data has been used for this research paper.

e Employment issues

India is a developing country. Therefore, the problem of employment always arises in our country.
Unemployment is a social phenomenon. It is found in every country. In a country where ordinary citizens have
to struggle for employment, it is very difficult for a disabled person to find employment. People with
disabilities face many difficulties in their daily activities and daily activities due to their physical weakness.
They have to make many compromises in their daily life. A disabled person needs more effort than a normal
person to do something. So he has to face many problems while getting a job. The most important problem is
society's attitude. You can see the attitude in the society that you can't do this job. Society has always worked
to demoralize the disabled instead of encouraging them. As a result, almost 95 percent of disabled people in

India today are unemployed. Their hands have no work to do. They depend on others.

Reservation is given in jobs for the disabled in our country. Although it benefits some people, the number
of government jobs is very less and the numbers of reserved seats in them are very few. Today in our country

private jobs are more in number than government jobs. But to get them you need to have special skills. A large
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number of physically demanding jobs are available in private companies. For that, it is necessary to get skilled
education. For that, it is necessary to have a strong body. But our education system is not advanced enough for
disabled people to get such education. So this employment is not available for disabled person. Today, many
disabled people cannot even earn a living due to lack of education and training. A disabled person also has a
sense of belonging towards family members. It is natural for him to think that we should keep our parents
happy, fulfill their dreams, for that we should work in some big position, because of us our family should have
respect in the society. He strives to fulfill these dreams, but often his physical strength is insufficient, weakness
comes in the way of fulfilling his dreams. As a result of that, as the age increases, they do not get a job, so their
confidence starts to decrease and they become depressed. They rely on addiction to get out of it. They consume
alcohol and drugs and do physical harm. No training due to lack of proper education. No skilled training, no

job, and no job, no marriage, no family. Their life gets stuck in this vision cycle and ends.

e Travel problems

One of the most challenging aspects for a disabled person is travel. Blind, disabled people find it very difficult
to move from one place to another, to find new places, to find an address, to adapt to traffic. Often, if there is
no one to help them, they have to face many difficulties. When going to a new place, they have a kind of fear
in their mind. Often the external conditions like buildings, roads are not favorable for them. These problems in
currency take away their freedom and freedom to a large extent.

A disabled person faces many difficulties while getting a job. Even if one gets a job, his problems do not end
there. Is there accommodation facility at the place of work and if not, he has to struggle daily to travel from
home to work place. If he is going to travel by public transport, he has to take the help of his family to reach
stand. He has to face numerous difficulties every day like reaching the bus or railway platform, commuting
between buses, locales etc. Even though there is provision of a separate compartment for the disabled in the
premises, there is a problem as the overall environment is not disabled friendly. Private vehicles are not
affordable. After reaching the workplace, if there is no ramp or lift, there are many difficulties in reaching the
office. T is not always obtained even if one helps it. Often a brave person helps a disabled person, but in doing
S0, "You depend on us.' You cannot survive without our help. We are doing a great job or favor by helping you.
You are helpless. This is the worst. So often his mind is occupied with the feeling that he is dependent,
helpless, that he cannot do anything in his life by himself, he may go into depression. He feels ashamed to live
like this. Sometimes such a time comes in the life of every disabled person. Government and society seem to
have largely ignored the travel needs of people with disabilities.

e Difficulties in business

Starting a business requires money, business knowledge and proper training. But it is difficult for a disabled
person to fulfill all these things. They need someone's help to start a business. So while starting a business a
disabled person has to face many problems. In 2016, the 'Disabled Persons Rights Act' has been framed. In
this, it is guaranteed to provide education, training and self-employment to persons with disabilities. After that,

in 2021, 'Divyang Karj Yojana', 'Divyang Rozgar Yojana 2021', ‘Grampanchayat Apang Yojana 2021, 'Apang
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Gharkul Yojana', Information about all these schemes is available online, but it is important to see how many
people have benefited from it. Unfortunately, information about the beneficiaries of all these schemes is not
available anywhere.

Plans made to provide self-employment to disabled persons are found to remain in the papers. These schemes
do not reach the real beneficiaries. Some agents and officials take up these schemes using the name of the
disabled and pay the person a small amount and take the rest themselves. As a result of this, even today you do
not see a single disabled entrepreneur.

Some of the disability issues we see today are just the tip of the iceberg. There are many problems of disabled
people, which cannot be said or explained properly. But they impact the lives of people with disabilities every
day. The most important solution that we can take to address these problems faced by the disabled is to create

mass awareness in the society.

» Conclusion

1. In India, it is very difficult for a disabled person to find suitable employment. As a result, almost 95
percent of disabled people in India today are unemployed.

2. Reservation is given in jobs for the disabled in our country. Although it benefits some people, the
number of government jobs is very less and the numbers of reserved seats in them are very few.

3. Today, many disabled people cannot even earn a living due to lack of education and training.

4. A disabled person has to struggle every day to go to work place. Government and society seem to have
largely ignored the travel needs of people with disabilities.

5. Starting a business requires money, business knowledge and proper training. But it is difficult for a
disabled person to fulfill all these things.

6. Plans made to provide self-employment to disabled persons are found to remain in the papers. These
schemes do not reach the real beneficiaries.

7. The most important solution that we can take to address these problems faced by the disabled is to

create mass awareness in the society.
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Abstract

The India has one of biggest market in the world, with a population of over 130 crore. Marketing is a
process of transfer the products and services from Manufacturing place to consumer place. The marketing mix
means set of four controllable variables which include product, price, place and promotion. Marketer achieve
objective through appropriate combination of 4 Ps of marketing mix. In marketing mix promotion variable play
important role for achieving the business objectives. The advertisement play important role in promote the
products and services. An media of advertising is known as channel of communication its include various
channels of communication like print media, direct mail advertising, outdoor advertising, electronic media,
point of purchase advertisement etc. which can transmitted information about products and services through
advertisement to consumer. It is necessary to identify the problems faced by youth after watch the television
advertisement. Conducted present study on Problems faced by Youth from Kolhapur districts after watch the
advertisement on Television.

Keywords- Advertisement, Promotion Mix, youth, Television.

1. Introduction- Marketing process includes various market activities for transferring the products and
services from manufacturer place to consumer place. Marketing is a set of activities direct flow of the
goods and services from manufacturer place to consumer place. The set of activities include product
design, product quality, brand name, trademark, packaging, after sales services, profit expectation, cost
coverage, pricing, distribution channels and sales promotion tools and techniques. The combination of
activities methods or device is known as marketing mix. The marketing mix means set of four
controllable variables which include product, price, place and promotion. Marketer achieve objective
through appropriate combination of 4 Ps of marketing mix. In marketing mix promotion variable play
important role for achiving the business objectives. Promotion mix is the persuasive communication
about the goods and services by offered to the prospects. The promotion mix includes four elopements
such as advertising, personal selling, sales promotion, publicity, public relation, publicity and

demonstration used in promotion.

2. Introduction of Advertisement- Advertisement is a paid form of mass public communication and it
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can be traced to an identified sponsor. Now day advertising plays an important role in creating
awareness and persuades the behavior of consumer. . Advertising is printed, oral, written and illustrated
art of selling product or services. An media of advertising is known as channel of communication its
include various channels of communication like print media, direct mail advertising, outdoor

advertising, electronic media, point of purchase advertisement etc.

3. Objective of the study -The main objective of this study is to Problems faced by Youth after watch the

advertisement on Television.

4. Research Methodology
4.1. Data Collection - The researcher has collected primary data regarding the study through the
detailed questionnaire from talukawise youth in Kolhapur district.
4.2. Adequacy of Sample Size-
As per census survey 2011 total population of rural area is 26,45,992 and urban area population is
12,30,009. Population of youth (Age between 15 to 34 years) of Kolhapur district is 13, 32,687 out of
this rural youth population is 8,85,630.
Yamane (1967) suggested formula for calculating the sample size from a finite population when

population is known; the Yamane formula for determining the sample size is given by:

N
"1+ (Ner2)
885630
"= 1+ 885630 * (0.05)2

n =400
4.3. Sampling frame and sampling method-
Researcher has adopted stratified sampling and convenience sampling technique for select the sample
size. Kolhapur district is divided into 12 talukas so stratified sampling method is used and each taluka
is considered as strata. The Convenience sampling method is used because the researcher reached out
to the respondents and asked to participate in the study; those who wished the participated in the

process were taken in to account.

5. Data analysis and Interpretation - The present research paper focus on the Problems faced by Youth
after watch the advertisement on Television. It is necessary to understand the problems faced by
respondents at the time watch advertisement on television. These problems are useful give proper
suggestions to rural youth as well as advertisement agencies for improve the performance of

advertisement.
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Sr. No. | Problems Yes No. Total
_ ] ) 69 331 400
1 Duration of advertisements is more
(17.25) (82.75) (100)
. : 64 336 400
2 Lack of regional and simple languages
(16) (84) (100)
3 Continuously  repetition  during  the 47 353 400
programme (11.75) (88.25) (100)
A Create misunderstanding in religious thing in 46 354 400
our society. (11.5) (88.5) (100)
. Motive to consumers for buying unnecessary 47 353 400
products. (11.75) (88.25) (100)
: . 42 358 400
6 Show only brighter side of products
(10.5) (89.5) (100)
o 58 342 400
7 Presentation is very flamboyant.
(14.5) (85.5) (100)
37 363 400
8 Sexual contents are uncomfortable
(9.25) (90.75) (100)
9 Products and services are not available as per 25 375 400
advertise. (6.25) (93.75) (100)
10 Advertisement agencies not identify viewer’s 28 372 400
response @) (93) (100)
_ _ 54 346 400
11 Show incomplete advertisements.
(13.5) (86.5) (100)
1 Doubts regarding authenticity of the 39 361 400
advertisements. (9.75) (90.25) (100)
13 Create negative image about competitive 54 346 400
products/services (13.5) (86.5) (100)
_ 35 365 400
14 Aggressive speech
(8.75) (91.25) (100)
75 325 400
15 Unethical advertisements
(18.75) (81.25) (100)
Average Mean 12 88 100
(Source: Compiled by Researcher)
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1. The 69 (i.e. 17.25%) respondents are faced problem related to more duration of television
advertisement. It is found that if duration of advertisement is more than one minute respondents are
ignore the advertisement and they switch over the channels. It is also reveals that the majority
advertisement duration is less than 1 minute so 82.75% respondents have no problem regarding duration
of the advertisement.

2. The 64 (16%) youth respondents have face problem related to advertisement language. It is
reveals that the most of the advertisements are shown on television are in Hindi as well as English. If the
advertisement is in regional as well as in simple language then youth are watch advertisement
continually otherwise they avoid. It is also found that the majority respondents have educated and its
impact they are watch the advertisements shown in Hindi or English language so there is 336
respondents have no problem regarding to language of advertisement.

3. The table 4.32.3 repetition of the advertisement in the programme this problem faced by 47 (i.e.
11.75%) respondents. It is found that the advertisement agencies and channels are shows some
advertisements are continuously repeated. Respondents have required new products and services
information available in the market so they want new advertisement. The 88.25% respondents have no
problem regarding repetition of the advertisement. The some advertisements are create
misunderstanding in religious things in our society this problem faced by 11.5% (i.e. 46) respondents. It

4. It is observed that the some of the advertisements provide product or services information
related to the specific religion and advertisement directly indirectly create the misunderstanding related
to religion. It is also found that 354 respondents have not support to this problem.

5. The 47 (i.e. 11.75%) respondents have problem regarding advertisement motive to consumer for
buy the unnecessary product. It is reveals that the advertisement agencies have use aggressive
advertisement tools and technique and persuade the buying behaviour of rural youth regarding to
unnecessary product. It is also found that the 353 respondents have no effect of aggressive
advertisements on buying behaviour.

6. The some advertisement shows only brighter side of the products and services this problem
faced by 42 (i.e.10.50%). It is found that the advertisement agency shows only positive side of the
products and services and they hide the negative side of the products and services. It is necessary to
show the both side of products and services in advertisement. The respondents can analyze the both side
effect of advertisement and they take the buying decision. It is also found that the 89.50% respondents
have no problem regarding advertisement show only brighter side of products.

7. The 14.50% (i.e. 58) respondents have face problem related to presentation of advertisement is
very flamboyant. It is reveals that advertisement agencies use celebrity and demonstrate the presentation
of advertisement is flamboyant for persuade the purchase decision of respondents. Researcher has
observed that the youth can easily and quickly attract with flamboyant advertisement and if they use

celebrity in advertisement. It is also observed that the 342 respondents have no problem regarding use of
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celebrity and flamboyant presentation of the advertisement.

8. The contents of the advertisement are sexual and they are uncomfortable this problem faced by
9.25% (i.e. 37) rural youth respondents. It is found that the youth can uncomfortable feel at the time
watch the advertisement with parents when they use sexual contents in advertisement. The age group of
youth is dependent so they do the all activities with family, they watch the television with family
members and if sexual contents are used in advertisement it is uncomfortable feel. It is also reveals that
the 363 respondents have no problem regarding uncomfortable feel at the time watch the advertisement
with parents.

9. The 25 % respondents have problem related to advertisement is products and services are not
available as per advertise. It is found that the advertisement agencies can give extraordinary information
about products and services but advertise product and actual products are different. It was also reveals
that the 375 respondents have satisfy with products have available as per advertise product.

10. The 28 (i.e. 7%) respondents give response for advertisement agencies are not identify viewers
response. It is found that viewers response is important for promote the products and services but some
advertisement agencies are not giving preference for viewer’s response. The viewers response is useful
for identify the drawbacks of the advertisement, preference of viewers and satisfaction of viewers
regarding advertisement. It is also found that the 93% respondents have no problem regarding viewer’s
response.

11. The 54 (i.e. 13.50%) respondents said the information of the products and services provided
through advertisement is incomplete. It is reveals that the some advertisement agencies can provide
incomplete information about products and services due to reduce the duration of advertisement. If the
information of products and services are incomplete then customer confuse about the buying behaviour.
It is also reveals the 346 respondent have satisfied about information provide through advertisement.

12. The doubts regarding to authenticity of the advertisement this problem faced by 39 (i.e. 9.75%)
respondents. It is found that the some of the advertisements are shown on television are face so
respondents are doubtful regarding advertisement authenticity. It is necessary to show the advertisement
of the products and services on authentic channel and show all the details of the products and services.
261 respondents have no problem regarding to authenticity of the advertisement.

13. The 54 (i.e.13.50%) respondents give problem of advertisements can create negative image of
the competitive products and services. It is revels that the some advertisements agencies can misguide to
the customer regarding competitive product for promote the product and services. It is also observed that
the 86.50% respondents have no problem regarding television advertisement create negative image of
the competitive products/ services.

14. The aggressive speech of the advertisement this problem faced by 35 (i.e.8.75%) respondents. It
is reveals that the advertisement agencies are give aggressive speech for promote the products and
services. The aggressive speech which persuade the purchase behaviour of rural youth. It is also found

that the 365 respondents have no problem of aggressive speech used in television advertisement.
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15. The 75 (i.e. 18.75%) respondents give problem related to advertisement are unethical. It is
reveal that the some advertisement agencies are not followed the code of conducts and ethics of the
advertisement. The unethical advertisements can be banned by government as well advertisement

agencies. The 325 respondents have no doubts regarding the ethics of the advertisement.

6. Conclusion -It is reveals that the some advertisement agencies are not followed rules and regulation
formulated by government and it is necessary to follow the code of conducts of the advertisements also.
The major problems of advertisement related to duration of the advertisement, presentation and use of
celebrity, misguiding regarding to competitive products/ services and unethical advertisement. This is
open ended question so it considered only those specific problems given by respondents. It is conclude

that there is no major problem regarding to television advertisement.
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TSI GRS T FHTSITEAT FhRT ci= Hehal AR Sqed seqald soaret wefl fieret, safor afedt shicte defer fmior smoamadt sfor
AT HeTH FIOATETET A @Te JaT shetl, T TR §HIST ISR = T T 5o aaiell fogd Iar.

FATRITTET

TR ARMErAT AT el HohodHed TF TH 9 3161 318 I, oo SAewi=n SHem™ anfee SATH-UETET 9T Fidl. ARRIeEK, e
AT ARSI Hew 379 fofar S &1 crfer wirsr Sl sreadTd, S SRR ST HevmTrean Heffas ST anefoamare. sifwifaor
TATETHT ST, I FATaT AT ST ARITE qerd: TeTRl, Heaii, RaRieh ST MIEs-ehican STeTear 376 3 Feul T 31, TH
ST A0 ST fopaT qEd ATRIITET SR SIaedT M= SHd et T ST6d. ARTTErE ool dewiear dewid shefl STd ST Steer df
Hevf Seerd degt el qAatet et aifest Ara W o Sl @nenTel STfdehieRtor Tt aifterdidier see SATETet AR RS Ao grveh
AT AT, et onfr s atear w4, Towar i gETddear IR, SyfE TN dsmEE S e O ot same
TSN WIS QAT AT FAGTS AT SRR SRaTd, At e streiean yfafefiean sewmign sTeraaer s a7 el
TR, TG, STAOT A WIS ST AR AATA Hferi=r FopsIoor FEoAT=T T, I TR SicwTed Jvararel foheft qeeh 7 SrehaTd,
AT THTSITAT ST Heheu-=T gi¥ehIT STEUT STy 3Ua.

AR THTS SATIOT ATRIITET ATeATATA TEHae

fafere aftfeerdia AR SIS EHRATET TS ATRTEIROT 0T BIAHR T Irhal ST THAT ol FATI STl shl TThammel Jme
e fesha SavaTe wed FE wehal, 3ereeond, o g derimed, aferor e, @fehm, feefifrm enft siforee SitfStamme, amier
TS ST HeAT TeAT, AT ST, TR THIST HEHEAT TR T TSI, AT fohaT SATeatfcrsh SHTd THH feadser SevamEdt 3w
HATSES RIehTd ST o = GHERHE A7 qedial SR HdTd. AnTiehter fedie Sfafified smom=an T @6 Sees] quhi g S

Vivek Research Journal - A National Multi-disciplinary Peer Reviewed Bi-annual E-Journal Page 23



VIVEK RESEARCH E-JOURNAL VOL. VIII, NO. I, JAN, 2025 ISSN: 2581-8848
TR Y el iRy JTe 2T IehaTd. TR §HIST=T T fRamenamiges Ts dxet folig 8% Irehal. Tgaii uedie o 7a &g

FIOITATS!, o TGN A=A A he1 Uefat == Hidra.3a1. oo, deatene gumon 7T TR §ars.qd™ S v =t saia
S STHTERET SEAST JI=T LT A ATRT, qOe! Aheersar SATaie TR G9TST 81 gaied AR I [IgHHe ThAd AR, S 6 § 7d
I AT STeeT d FevraTd aht St T Tt AT fad TR -shEe it wiehdia i 3T’ gk STIOT shded ferSvaTel &THAT el AT

fofeeet damel’ o <raTd FevTr, AT fwior ST ST ot AeET HuATd AR SIS weweo e SEd." v e
AN HIST. .. AhIITE] 3eATE Aser AT fooher 272t STeRraT SITEq 279’ SRS Hd, APR] GHTST GTelel HewTs! i ol
%) TS bl FATTed or foret TSTehir AT ST el Seeie qure ST AT ArdsTieh qurevii=an STei F&. SHHs weum,
"R T FHITATIET ft TTelT FUATETST ST et SAvaTanel Ueh |eTeh AR SHTS et STfeeh sTeawash o7R. "
R) "TAIHRIEIET TSI HIHLHAT ST HIC ATGIT ST AHIE AN AT SR qha AT T FEA AT
& T
3) ARG TR ot foshraTeTdl Tk & fmior s Snifr Siedre 307 St ST Aiewar, TE, qese HuATst qaRy ST
forreft gfgepiiean emex.” grvie=AT W, ¥ U HewT™ w1 118 0T § WA SresiedT TEHT - S8 Y Afer T aif¥rens fohar Fifirn
¥) TSEhI et SHTMOT SoR EeeAT caifel foawieier e hiuaTd, Tehi hiuaTel ST T eree shoame STl SuaTaret A1t S .
ATHe TAFRITE = TR TG 0T ''d SRTEATAT He Tqliel v ST 7 FHHior td, TTfeh Seeher e,
w) smfiiehgen forskfaa TSR Wi, At ST et Fmfor ot weer wev wm ko R, e gumon st sevees
AT, i S Hieq STiien fedwsfeiar g FHior e @ d STt FHI07 S8, SSHRET AIGaT SHIUT ST T HIGaT SHoMT
peary fmior grer ST wgudt el ST S Hcl, TS ARG A See e h A @IS e Sfor foreft vari
AAYE TG AT Tehfod Foare qam Heref,
4) T G ARRY TS U Seareh AT ST T S o YTohal, S Tt detear S e 998 3% WIeRuI ST
&) Feret anififer STiftT bt gumoTaTdt WSt ST Wbt wifgar Fmfer O . SHiAT A ST et FetE e

HITIF ATe.
) TF F3E ATRI IS T TSehI AT SATEEUATE S TR oA Sefiet Had FLal.Feud, o "Hapfera SATor feer”" werr areieat
¢) THaeuF dEE e vefaifed EeeT SRTiard ST e FaeuE JEuEined adrd. SHHS WU i, HEduE JeveTd,

SR HATHIPATE ATeavdTd, et Suar T8t Fivar fohan el waave el ot fosmr weRkia e @ wie wewot

3T T,

FRIMEET Tadeh AR AT ¢
‘ST SRITEATE AR GETST ST ARIIE AT AT, F. WM I WMol HeheU e SATdeh fIsINUT AT, T Shdes AWK HHIS SATIOT
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AT FHTSIT=T FHRICH 3@ B, YMee & 3Hied Tedard (M9 T @HTS AR 96 4% Wkl

%) Wit FOTerT - STTET & HIUCATEr TR S Tefhee R, TR T S RIad FE SRR aTee] k.

Teh SITT&eh AT THTET TRl fshe Trehdl, TURT HEEAT TTesieh STReehdl dredd AT SIrrdier fommm e eifor fames
[N o

el O TG GY AMEH I3 AW, § ST AT FOAEE! TR, §HIS T S8 M Aifed! € TIR & Wehard, HATS3-

foesgaTe Welietsl TR & YhaTd, MG ARG & hATd, A ST & JehdTd, Aifed! I0e IehdTa ST 7re Hifear=

& Y THAT, ST ATHTSE TRY T HATIOT JMMGAT HTIOT Ik RT&A0T HEATATST STWATESHH Ao Forehid e IRt

R) WRTAEHIAT ATATH ISTU—ANRT GHIST TR HTETS IS AIRITE! JTEATAT =TT 43 Ihal, TRT HeeT Heiferd qeqr

Afeer ST AU SABREAT Geitead TSR Tqe3iT AT 339 Iehelld SAMT HREBHT ATl HREICHSSI e Hergd et
ATFRIEHS T Tl

3) YRuTTeRes Wifgdt—awehrt gt Bt Fae oie 958 @ STaurd aaet AR T feciedn aTfidias Higa s e
. IO, TR ‘ST Hendl SEet aTafoaTe §E HUATd AR e ST Tiee SR, T TieRvii STeqerTT deita 11
aeier Tad Uk el 3Ted, Tl TOTcHe: Jodishd shel 3ATE AT SRI0IFESIE st el H0Fr=aT AISHIAE! Go1e VAT ST,
SRTTEHTE TRER TR T—Hdeh AT AT SRTEATT Hesl e TRERidT V] IMehd.  AFRI SHSTHST dad A0T=T SaTaTes +ameh
RS ST FHFIS ITSATAR SAVUATT Had &S Ik, S T Treiifeh qurenfiardt 3uctss 8% Iehdrd. |TH=d: AT TR
AT HHTEATET MUK HLATd AT Svfiar T8, TR TTe = IiTedT e FohTiTd Feashgi THawiehd =T Qear=al ki i
TepeaTaR Ffee SUNYd & IehdTd, 1T TREih shel ST, 0T Ae2T, HIVCHT T, HIVTeAT HTEAHIEN, Hiomrear fFofamer, Hiorear
I ATV HIoT=AT TearaTat hel STd ATeTee 71T 97 fomame Sreha.

¥) HIERINRYUI - TARN THIST FeledT A Fiem SRS FRIQYR AFIITel IS 3% Iehdl. Sieel Tieh & W= LdTd sl TEren
ITTIRTOTTET

TR ST STIT gepmemTel STfrehrra Sifeh ST, Ieuraeh ST SAEHFTO ST SV S AN, T HHSA =T HE AT
T TARITET hefes TR O] Hald TSl ST . STk TEAT R0 70T ARHT SHTSThRS AR HIST SSIST ST,

AT TS he B AR AT 43 ¥Tohd ATal, A€ a1 THOTH SITfdeh Saear=al ARSI Sauu) foge I, TRt JHrs
AT ST I ST ARIER it S HTERF A, AT IR Se S JTrel I87 F0mEmEl U 916d o5

YRl TG, AT gk, HieelT &6k, TUTE gk 3TTOT YTeROTETSI=AT STas feidi=m Semiaria eiNor qam shaor 7T cmean

HAATSTAVNET HIST I TSdl.  IATET0Me, STk Shoiechl SIOT ATHTISHGEAT M HTTCH FHTASIHTATST ST o= farferer
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TSTRNT STIRET STIAWTSIT HIIa ST HEITT AT HE [Tl SRR TSATS ATRIERT hel TR, AT GFREEIAT ST

T Tigeserel] TR STTeasd i ST TeHTe AR Farad ST Wi e SeeelT TV SR ard o o =1 feauseins deard o
Felierel efooth fequsaiwes! S, 2]¢% T FHT foohild SoTiweler TR JHIS) HereiT el Sferd=an AT SFaMAT i FHoara
Had A AR AT S AR FHISTAT M@ AT o Sgdehal ATk HNien Seei@ o Al AT GevTTeed siedid. el Jare, e,
&I, JWTd AT=ATeRIeT Ho T ehafelg Tadl AT sgel fRqusained sidiHied rad q1 T quIST=aT el Sl I7 Hoqels Hear=aT
TEH AT e a0 qedeaTdl TS 8. SIhfoeaiTg e, W ThiHT HIHIRI: ke ARRT SIS hEEH Jaet ST,
IR, HAE AT AT FATSIT=AT AThM Sk a0 HISTeR A FeUd drd, Ueh TR s3whl St T 318 el dedrd v §o5%

HTMOT aqw TR, T, ST Sgdeh WRTId, Sch! wad el STYHeh 70 AR, d @i S@ET a6 U 7. R J9ew (F29, o,
IR, ST, &% ) HEvd STEAwd, T GHISTET Gerd Jae I7 el ST SATe shl J10E dHiiseh SEudr AleeH food s, and
TSI Hehed T G SAT0e TRATIERE! 318, PRI GHISTG FEaTAaias §a Seniedl T-Usd Heei=n Gaas 3R S ST e e
FHOT AT AR THSTG S WIS &Y JATE ATed ST qed: Qe HATed AT @Mes TR GHISTAT HIgdT SHI0 SHISITIEA 976

FOATT SRR 3. AT LTS & Hehed T STk ITH SavAEIS!, TR A=A IR A Ardsieh AT STHedT Headd, Jedae!
SIfOT TereATIRt Tt Jameft Amter. A% e s feem ST i AR IS e Jett T ST, o5 @ISR T HEerH HIeSeRA. W,
Ief3TeR, TsT foham T UTdester &ieor SAfOT TSTehroMa TuTe Irevamend! doreHT, fireror omfr greaferes arame 1fées arestier qremi=n ame
TS TETET=AT Tl SATOT SEFdll TR A Y FHTesi el aifest.  SKY TARRIET &1 Taid ST SR SREt e Fft e
TRl U STeell aX Aok STEied Sifm Yeq AT, qdehe T I WA WiEpiad Sl ST gt STRd SAT HeArAT weed
SfEFRICIvET T =TT ST, e SATIATRS TFHTEe HedHT ST 3T 318 TV T b 39 9. 3T ATl Teurl, 3Teid Tt sTfor
WM T AT RATTEN GHIST TEOM=AT ST FRIST SeME RV =M Sfiaietiell SicaTed SUaTEia] amefaere Ao Seare =ief Tfeer
e,
Tae

9. 0 solew, “ATHY wHTS ST ArRET T ST e SveTe 98 U8 &4-¢o

R, AIE, Tenfera Ao WA, (Hares) A TS ST sttqwrse foehr. qUd aftd Se-afier i, ST weewrt ST faer wee

forehr o, ¢3¢
3. AR ST STIT SRR G hiewrsy ST e Raerr, ot ARy gue forem”?
¥ AT Tt 3faere STty wreRrar (S, 7o: et gfeefidt 3w, R00%). . snfdhtt aifir €. e (),
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Y eI Te SHIHHT: T 3ToiST Bt 31 = ace TS (o difedt, 1334)

& .3fege oo, WisTH ST SHIH! (WAHIE, HicTeiiar &eE Iieid 14, 22¢v).
b, I TR, “fafoeer AmEl 3 REifera aieae,” YT 9T O SHA (ST 98%2): ¥]u-u3o, ¢.TieT e, “fafeea

HIATIE!, SHRRIRRM 1T Seeaie (1): foaefor 3 sfafafesrar ude,” Susherasem,  ©< ¢, HAT® 3 (IWE B 23R%).

R. i =ies, “5 ‘fafeea’ ofs 7 ‘Nifafisa’ 3 fufeea ammdl,” SN, T ¢, s R (ITTRT R002):
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“sraadt’ : griveET fuererear arHtor aETTe e
T, (S1.) ATt TRt
T, WSt T,
fererhTa shictst, et
(ARrermtET @)
Hoeh — Q%3¢ 3003
2. q. T € WS HewdTe ATHI0T oiEeh 39T e qed” 8 HATIE HIS IR T8, Helg A1 SHIRTa el AT, A S

AT A FerrerieT i WS YeRreTel Sd’ € HIdeH e MTelelt T, . . e i & gudl dherhd ST T Stare Arfe=ret 2w A

FAHAT TSloIet 3Te. . q. T T el © HeFardt G 3ot e Sfiemra et Fmfor simerer e, deonaeie STa-TRmaT, STenEre
SR T, T, WA SeTeigl, HIpaehl 372 SRR 3 31 Hel hell Idrd. Wrefior S g0, ferell Bdererdr el shorrad el

et Tl STREATET AT SATATAT Hehe =T T ITU |THAT FOMRT HEST AT FHeAfqT SAT@esd.
‘e, WM, IIAUI’, RIAE AT FHAGT TN IEET T Al ATed. T, HATATGH el AT, Fedr ad, W Al

T SAGATEATeS ST eted! 6o el AT wi=a AT HATelel g9 ATsger Femor Ad. AT AT TG |HAT 0= Sdehil
SHATIOT RATHSL S “HATATAH el &1, UM, IS0, ‘W A7 A HiSS! AR, ST A AT FHAATA IMehifcrehT ATTRIAT BTeAT
Hred.

‘T’ AT HA 2. . T AT el B ST HeA ST HOR A fHesul & ST Qe Hidt HHET STEeTe FHUTT ST
‘AT T ST AT FHUTT WA AHATAT STERT Tetel TV, I i 1T SR, = Heios F3a FRIU g1t 7 STell Aised

HTed. HAT-Hef=aT T 2 AieaT 3R, “Fedl 9 €1 HeTwsht 11T TSH AT AT wATeit ST aRommr=it e 3. Weadia e,

N

‘T AT AT TG, A, SFEAR AI0T B0 SR Aresieft A Aigoft et HATe. STREATT SRV WeATdier Fgare fomrvd:
AT H<lT IO RIS FATT TTETIAT e, TRV & IR 43 Wehcd ST Tehrrelt sficft Hiore! Aorines srad. ‘Iaavt” a1 Haq
SITH=TETS! TR[E =T ISATET TTe 3T YR HT U |IHTSHT STaTeh ST STt a€ 7T Srqeh=arean foehmoft srereerr fFmfor 2.
TTATE” AT HAT AT AT ITAOTT Ih=T=dT =e=Taier T FHTLT =T 2 Uk AT =TT I SATed T Irerre fesd. “wraad’
AT AT ORI FF FEA AT TTha0, A It arereo) Arenst = = e aerrer fHesdr. et € Ade=are 9T ITBUIRT T .

RIECI)

“SITERT” AT FHATETRTAT FHerfe TEITSHTOr TS SUTETd. e Ta=maied SHI U0l HiaT fohd! HEarh 3T6d, e e 3.
SHEATIAT ST TG ATHes FZAT BT (T, SATHANIRS Toberel! qeul {Ue! Fa: o AT Wi HIaamT Seesd. TR TSt
FrefvaraTSet S e qeHes, A el e T SHTSITE 9o WR] Ik, © ATEdd Hiso 3778, shiceTq siefidiel JfTgaol Ireaf=m s
TN el AT,

AL (FATETE) — &, T TETA
IS YERM TR, e, 203%
I 234
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